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PRS FOR MUSIC TO KEEP LIVE MUSIC CONSUTLATION OPEN UNTIL CHRISTMAS
Earlier this year PRS for Music announced the start of a formal customer consultation on its royalty rates for popular music events in the UK.   In response to requests from some representative organisations, PRS for Music has decided to extend the consultation period until Christmas.  The deadline for responses is now 31 December 2010 (the original deadline was 7 September 2010, previously extended to 31 October 2010).

Keith Gilbert, Director of Public Performance Sales, PRS for Music said: “We are already receiving helpful responses and feedback from stakeholder groups.  Some customer groups have asked for additional time to compile their responses and, to ensure that all our customers have the opportunity to let us know their views and ideas, we’re extending the consultation period by a further 8 weeks.” 

PRS for Music is inviting customers, rights-holders and representative bodies to be part of the consultation.  All the details can be found at: 

www.prsformusic.com/customerconsultation
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PRS for Music: 

PRS for Music represents 70,000 songwriters, composers and music publishers in the UK.  As a not-for-profit organisation it ensures creators are paid whenever their music is played, performed or reproduced; championing the importance of copyright to protect and support the UK music industry.  The UK has a proud tradition of creating wonderful music that is enjoyed the world over and PRS for Music has been supporting the creators of that music since 1914.  

PRS for Music provides business and community groups with easy access to over 10m songs through its music licences.  In an industry worth £3.9bn PRS for Music is uniquely placed to be a voice for music and can provide data and comment for all aspects of the business: live, broadcast, sales, online, touring and music creation and up to date analysis, research and trends about the industry.
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